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@ Gurobi’

Getting Started

This guide contains a toolkit to
run your own demand generation
campaigns, through the provision
of assets, campaign guidance and
sales enablement content.

This toolkit will also provide you
with some best-practice tips and
key considerations to maximise
your use of marketing collateral
and create campaigns that deliver
real value.
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@ Gurobi’
How to Build Your Campaign

0-0-

Access campaign Adapt materials as

, ) . Launchandrunthe
materials here required (landing
page, emailsand

E—— socials)

campaignonyour
own platform
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What’s in the Toolkit?

Emails Sales Enablement Guide

A series of customizable email templates To ensure your campaign is consistentand
to help you convert prospects to leads. on-brand.

Social Posts Campaign Assets

Customizable social posts to help increase awareness

The Gurobi blog links, white paper and infographic that
of Gurobi + partner in the supply chain space.

demonstrate credibility within the supply chain
industry to drive engagement with your prospects.

Landing Page
A packaged solution with suggested copy and sample

mock-up of the page along with images you can use
if needed.

Imagery
A selection of imagery you can use within the

campaign, butyou are very welcometo customize
with your own supply chain related images.
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Email Toolkit What’s in the Box?

e Email one' WhY Ma(h.emalical '.:‘ b E Email TWO'
Awareness. S A\vareness.

i i i i i Introducing ~ Why Mathematical
Provided in the email toolkit are four emails for you i N = ~ Optimization for
to push prospects through the funnel and convert Optimization Supply chain

CTA: Download
the infographic

CTA: Read

into leads. We've also included mock-ups of what the blog

these emails could look like to provide you with
some design inspiration.

The emails include some engaging copy to
personalise, and a relevant call to action, linking
to an appropriate asset.

) Email Three. Email Four.

! Consideration. Consideration.
Optimize the Gurobi Value
Design of Your Accelerator
Supply Chain Program
Network CTA: Get

CTA: Download
the guide

started today
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Email Toolkit — How To

&

@

Text Content:

» Extract the text content from the PDF. Copy and paste it into a text
document or directly into your email editor.

« Ensure that the text formatting (font size, style, and colours) is
consistent and suits your email design.
Visual Elements:

» Save any images or graphics from the PDF to your computer.

* Insert the images into the Outlook email by using the "Insert Picture" option.

Layout and Formatting:
« Usethe formatting options in Outlook to replicate the layout from the PDF.

« Adjust font styles, sizes, and colours to match the original design.

Links:
 If there are clickable elements in the PDF, recreate them as hyperlinks in
your email.

» Select the text orimage, right-click, and choose "Hyperlink"to add a link.

Attachments:
. If the PDF includes additional documents,
attach them separately to the email.

Signature:
* Include your professional signature at the end of the
email. You can set up a signature in Outlook through

— the settings.

Testing:
Send a test email to yourself to check for any
formatting issues or broken links.

Double-check the entire email to ensure all elements
are correct, and the design aligns with your brand.

0 Subject Line:
«  Crafta concise and compelling subject line for your
email.

inun
——
i

Recipient List:
*  Add the recipients to the email in the "To" field.

Send:

A Friendly Reminder:

Once you are satisfied with the email, send it to your
database.

These emails serve as templates, offering the flexibility to adapt them to
your unique style and brand. Make them truly yours!



Social Toolkit

Our Social Media toolkit helps you showcase the
benefits of Gurobi for supply chain, plus the unique
value you deliver. We provide you with the copy you
need to promote the solution across social channels;
along with relevant imagery to use with each post.

Each social post aligns to one of the four emails we
outlined previously and comes with an engaging
graphic to post alongside the suggested copy.

You can share this content with your followers and
connections and direct them to the landing page
where they can continue their journey.

What’s in the Box?

Facing Supply
Chain Disruption?
Mathematical
Optimization

Can Help.

@ Gurobi’

Post One.

Awareness.

Introducing Mathematical
Optimization

CTA: Read the blog

Optimize Your
Supply Chain
Design with...

“ Gurobi’

Post Three.

Consideration.

Optimize the Design of Your
Supply Chain Network

CTA: Download the guide

of Supply
Chain Disruption

Post Two.

Awareness.

Why Mathematical Optimization
for Supply chain

CTA: Download the infographic

Looking to
maximize your
RO, efficiency,
and growth?

@ Gurobi’

Post Four.

Consideration.

Gurobi Value Accelerator Program
CTA: Get started today
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Social Toolkit— How To

Open your design software. Popular choices include Adobe Photoshop,
Canva, or any other graphic design tool you are comfortable with.

You will need to adjust the image sizes depending on the platform you Open the desired social media post template.

intend to use for the post.

Check and note the current template dimensions. This information is

Facebook Instagram Twitter LinkedIn TikTok . . . .
usually displayed at the top or in the settings of your design software.
Profile Photo 170 x 170 pixels 320 x 320 400 x 400 400 x 400 200 x 200
I I . . . .
. pixels pixels pixels pixels Find the option to change canvas or image size under "Image" or
"Canvas" menu
1200 x 628 1080 x 566 1600 x 900 1200 x 627 1920 x 1080
Landscape . . i . .
pixels pixels pixels pixels pixels
Input new dimensions, ensuring compliance with platform specifications.
Portrait 628 x 1200 1080 x 1350 1080 x 1350 627 x 1200 1080 x 1920
ortrat pixels pixels pixels pixels pixels
Resize individual elements (text boxes, images). Use the resizing
Square ety IOE0RCIDED jieusiias I0S0b1030 gl handles on each element or enter specific dimensions in the
pixels pixels pixels pixels pixels 1 .
software's settings.
Stories 1080 x 1920 1080 x 1920 N/A N/A 1080 x 1920
| . . N og . . .
pixels pixels pixels Reposition elements for a visually appealing layout.
. 1500 x 500 1584 x 396
Cover Photo 851 x 315 pixels N/A ] ) N/A
pixels pixels

Save the modified template with a new file name.

Export or save the template in desired format (e.g., JPEG, PNG).

Double-check dimensions to meet platform requirements before
sharing or use.

0000000000
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Infographic

Our Infographic helps showcase the key 3 reasons
Mathematical Optimization is a powerful tool against
supply chain disruption. Infographics are an effective
marketing tool because they combine visual appeal,
information condensation, and ease of sharing to
engage your audience and convey your message in a
compelling manner.

What’s in the Box?

MATHEMATICAL S
OPTIMIZATION ¢

1S A POWERFUL TOOL
AGAINST SUPPLY
CHAIN DISRUPTION

erful t
you can employ that can help overcome these disruptions:

MATHEMATICAL OPTIMIZATION ——
EMPOWERS BUSINESSES IN
THREE KEY WAYS:

MATHEMATICAL OPTIMIZATION
CREATES A MODEL OF YOUR
REAL-WORLD SUPPLY CHAIN

MATHEMATICAL
OPTIMIZATION LEVERAGES
THE LATEST DATA

n elyin

i ation
us iytics
aci er
opt e

o

MATHEMATICAL
OPTIMIZATION CONDUCTS
ROBUST SCENARIO ANALYSIS

With these 3 key strengths, Mathematical Optimization
i an essential tool for supply chain leaders to not only
mitigate supply chain disruption, but also drive greater

supply chain efficiency and profitability. Mathematical
Optimization empowers businesses to build a stronger
and more resilient supply chain for the future.

Geton the
Prograr

@ Gurobi’

Use the infographic to place on
your website for prospects to
view and download.
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Landing Page

Our Landing Page helps showcase the key benefits of
Gurobi for supply chain, it also includes areas for you
to customize with your own narrative detailing the
added value you deliver. The landing page signposts to
other downloadable assets that help support our bold,
yet accurate, statements around the Gurobi +

partner value.

The page will be hosted on your own CMS, the image
opposite is a suggestion as to how the page could
look, but please personalize it with your own content
and imagery to align with your brand.

What’s in the Box?

(

Solutions  Resources Abou

Overcome Disruption
& Build a More Resilient |
Future-Proof 1" ‘

Supply Chain

Use the contact form to collect
prospect data that you can
follow up and nurture through the
funnel.

Note: Within the content provided, the
highlighted in pink is for you to
personalise and share your joint value
proposition with Gurobi.
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Industry Solution Sheet

Optimize your supply chain planning, decision making
and operations, to keep supply and demand in balance.

Leading companies across numerous industries use
Gurobi’'s mathematical optimization solver — in a wide
variety of applications — to optimize their supply chain
planning, decision making, and operations and keep
supply and demand in balance.

What’s in the Box?

p e
Gurobi The World's Fastest Solver

Industry Solution Sheet: Supply Chain

Challenges and Capabilities

There are many different ty L]

of

me fundamental ch
n balance

- -
Gurobi The World's Fastest Soly

due to:

Industry Solution Sheet: Supp, = The complexity
hrougt
landsc
inte

and retail netw

Opportunities for Optimization

= The uncert;

.
Mathematical optimization is used by companies to supply chain
to optimize many different strategic, tactical, and op
ational planning and decision-making processes acr .
their end-to-end supply chain operations including .
comy put
: immense
Strategic .
- Supply Chain Ne mand in balance and del
mers in the most effic
+ Transportation Mode Selection ompanies today need

ta-driven, analytic
thout a doubt, mathe
hose technologies.

- Supplier/Vendor Selectior

d technologies
al optimization

+ Labor Strategy Optimization

 Yield and Revenue Management

hematical optimization, your company can
ly manage your supply chain by becoming

+ Capacity Planning
® Reactive

Tactical

+ Inventory Optimization/Positioning/
Safety Stock Optimization

+ Maintenance Planning
Predictive Maintenance = Proactive

+ Production Planning Use your historical and real-time data as wel
as foreca if scenario ana
- Supply Planning supply
- Demand Sensing/Forecasting/Planning chain netv S
) po and tactical decisions anc
- Project-Based Planning proactively identify and handle uncertainty

 Order Fulfillment Planning and risk
« Spare Parts Inventory Planning
 Sales & Operations Planning

+ Workforce/Shift Planning

+ Replenishment Planning

Y

EOXOE Operational

selection of Gurobi customers that use mathe-
optimization to revolutionize their supply chain
operations:

ArrowStream ORACLE

- Vehicle Routing

Jorkforce Scheduling/Rostering

+ Resource Allocation/Utilization

- Project and Machine Scheduling

 Logistics/Shipment Planning and Routing

LEANLOGIsTIcs  Walmart

Save money.Live better

+ Real-Time Dispatching

For more information, visit Gurobi.com, email us at info@gurobi.com, or call +1713-871-9341

Efficient

g

Transform your s

costs into a

Gurobi Optimization in collaboration with Professor Haitao Li, PhD

end supply chain

ottom-line growth

agility, and control over you

alanc
tradeoffs — simultanec
r demand and spurring

sourc

antage.




Sales Enablement Guide

This guide provides insights and information to
help you frame sales conversations with your
supply chain prospects. None of the information
contained within the guide should be used
verbatim, but it provides some context and
messaging that should be tailored to the
individual circumstances of each prospect.

What’s in the Guide?

Sales
Enablement ¥
Guide

41

& Gurobi’

e Clarification of the target market and their current challenges

e  The opportunities for Mathematical Optimization in supply chain
and the business benefits it delivers.

e  Statsto provide proof and back up your claims.

e Key messages you can use to inform your calls.
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WEEK 1

WEEK 2

WEEK 3

WEEK 4

WEEK 5

WEEK 6

How to Build Your Campaign

@ Gurobi’

Here is how we recommend running the campaign — with suggested timings

MONDAY

TUESDAY

WEDNESDAY

THURSDAY

FRIDAY

v

Build Campaign

Read and share Sales
Enablement Guide

Publish Infographic

Prepare list of engaged
prospects

Post 15t Social @9am

Post 2" Social @9am

Post 3 Social @9am

Post 4t Social @9am

Segment and prepare call

list

Send email 1 @10am*

Awareness

Sendemail2 @10am*

Awareness

Send email 3 @10am*
Consideration

Send email 4 @10am*
Consideration

Resend email 1 to non-
openers@1pm

Resend email 2 to non-
openers@1pm
Resend email 3 to non-
openers@1pm

Resend email 4 to non-
openers@1pm

Publish blog on website

Measure & record results

Measure & record results

Measure & record results

Measure & record results

*Optimal day of the week and time of day to post/send
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Other Useful Resources

Other assets and resources that you may find useful
when designing and building your campaign.

Co-Brand guidelines Image Library

View and download the official Access a selection of appropriate imagery
Gurobi co-brand guidelines here. you can use within your campaign.

Video Links

Access a selection of a variety of
Gurobi videos you can use within
your campaign.

g

-
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@ Gurobi’

Take Your Supply Chain to
the Next Level

Gurobi is committed to enhancing your
search for new opportunities using the
Supply Chain Marketing Kit. Once your
campaign is ready, Gurobi will provide
up to USD 2,000 for a collaborative
event that's designed to seamlessly
transition your leads into your sales
funnel.

For more details and to delve deeper
into this opportunity, speak with your
dedicated Gurobi Alliances and
Partners Marketing contact. They will
provide you with all the necessary
information you need to make the most
of this exciting collaboration.
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@ Gurobi’

Get in Touch!

For more support on this toolkit, or
anything related to Gurobi, please contact:

Gurobi Alliances
alliances@gurobi.com
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